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Abstract 

Organic farms vis-à-vis products carries more growth, less electricity and more carbon sequester, tend to be using it. 
In this regard, the study provides the needs and affirmative use of Organic products, how is sustainable in today’s 
business environment. The study reveals that there is slackness inherently found on sustainable options for organic 
farming practices in India. It contributes lowered yields and creates loggerheads in getting organic certification 
conveniently. And because of that it creates much Gap in between demand and supply. Considering it today as utmost 
preferable, needs more to fill the Gap towards people’s purchasing power. Considering more on organic product as 
sustainable one, it’s important to highlights its credibility’s to improve the soil fertility by retaining crop residues and 
making it more sustainable. Reducing the emission of greenhouse gases by agronomic practices and making more 
feasible to customer friendly and establishing more sustainable business. Making the Organic products sustainable 
in present business environment, it is important to justify eco-friendly and effects on agricultural interventions on the 
agro-ecosystem. A random online Survey is earmarked to understand the key sustainable development indicators on 
Organic Product buyer’s behaviour in Delhi NCR. In this regard making data analytical validity to quantify relevance, 
legitimacy, accessibility and measurability of actions gives the result to justify the organic products can be sustainable 
business in present scenario. 

Key words: Sustainable businesses, Agro -Products., Organic products 

1. Introduction  
Organic Products which have been carried through via organic agriculture, primarily linked to food protection, and 
ecological and ethical farming. which certainly leads towards sustainable. As its evidence we can visualise by means 
of its contribution in global warming and less utilisation of chemical pesticides, fertilisers and monoculture as compare 
to the conventional farming. Apart from it we have also evidence that Organic methods of cultivation have been 
developed to protect the soil's biodiversity and to keep the different nutrient cycles in healthy soil (e.g., nitrogen cycle). 
As soil microbes are a significant biological factor, they help prevent soil erosion and maintain a healthy agricultural 
system. Its ultimate outcome is healthy organic produces healthy soils and prevent land degradations. 

However, organic farming may also contribute to the process of soil degradation that may result in a loss of 
productivity of its nutrients. If so, organic farming will become economically unsustainable as the produces (crops 
yields) would decrease. Hence to keep concentrating towards maintaining soils depletion free, can only pave the way 
of its economically sustainability. 

A recently released meta-analysis of 45 scientific studies shows that organic farming has increased in sales of organic 
products 170% to USD 63 billion between 2002 and 2011, not only in an environmentally friendly but also financially 
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efficient way compared with conventional farming (Food tank-2015).Organic farming is known as environmentally 
sustainable, as it is evidence with new research in  The Agronomy Journal issue in Sept. October shows that the 
organic crop spinning method, consistently more productive than traditional products (grains and Soybeans), has been 
18 years of crop yield and farm management data for a long time from the Minnesota university (Science News-2011). 

2. Objectives of Research: 

To making the rolling discussions of organic products epitomise its relative exigencies of affirmative credence only, 
which further needs to expedite sustainability in present scenario; whether it can be more worth to being as sustainable 
in present scenario? In this regard some objectives are being carried out to justify the efficacies of the topic: these are 
to find out Consumers’ environmental concern over positive impact on their attitudes towards buying organic food, to 
find out Consumer’s preference while buying organic products, to find out Consumer’s Food safety concern have 
Organic food to find out Consumer’s Consumers’ health consciousness over business in the market and, to find out 
Consumers’ organic food knowledge and its impact on their attitudes towards buying organic food etc. 

3. Literature review 

At the outset of our study about Organic products, can be a sustainable business in present scenario? The answer in 
this regard may carry through various review of literatures in various dimensions i.e., Organic Products issues, 
sustainability and environmental protection issue and consumer awareness etc. In recent years, when we are 
proceeding towards gigantic reviews, found its different features through the ages. The Organic product business how 
today is ahead in all over the globe. It can also be visualised through various results: “The Organic farming as a 
cultivation process is gaining increasing popularity” (Dangour-2010). Genomics food has been one of consumers and 
farmers' best options. Food produced organically belongs to the green way of life. In 1940, Northbourne's book "Look 
to the ground" notes that the farm must be a living organism and must, in itself, be a unit that has a balance in its 
organic existence. The term 'organic was coined by Northbourne for the first time (Nourthboune-2003). He described 
organic farming vis-à-vis sustainable business can also pave the way ecologically to promotes and enhances 
biodiversity, bio-logical activity etc. It is based on minimal use of off-farm inputs and management techniques that 
restorate, preserve, and boost ecological harmony (winter, Davis-2006). In the paper sustainability models-a literature 
review-based design by Schoormann, Germany reveals the main sustainability issues are generally discussed and 
divided into economic, environmental and social factors into three dimensions. The three foundations of sustainable 
development are also recognized. This concept is used in governance, corporations and organizations locally, 
regionally and nationally (Pope and Morrision-Sauders,2005). However, the comparison is also criticized for the 
unfair considerations, which does not affect the whole house when one pillar falls (Dawe and Ryan,2002). 

An UNDP report on Green Economy: A tool for transitioning to sustainable development under which the title 
(UNEP-2010) defines that the Green Economy as “one that results in improved human well-being and social equity, 
while significantly reducing environmental risks and ecological scarcities”. It is now clear that organic farming 
(company) has advantages, but it must be revolutionized in order to address global population growth and 
environmental challenges. The creation of this new system should maintain an attentive balance between the needs of 
society, especially the marginalization, and that of the world which may pave the way of sustainable business. After 
going through the objectives, it is also a question mark to get out whether such system of organic products is feasible 
and have worth? The result in this regard we get after review that Single, localized examples will often be present 
where the environmental effects of a traditional farm are lower and vice versa, and of a nearby organic farm. To 
provide an overview of this comparison internationally and cross-sectionally (Clark and Tilman-2017). The study 
indicates a major credibility over meta-analysis of the findings, i.e., bio-conventional comparisons between 742 
farming systems over 90 single food. This was a cross-examination of the comparison and the meta-analysis shows. 
Their research investigated relative impacts in different environmental categories, including foodstuff type cereals, 
fruit and pulse cereals, fruits, diary, eggs and meats, and eggs (Clark and Tilman e-tal).   Afterall the rationale behind 
of the above discussion shows in different forms of comparable statements along with the variables of relative organic-
conventional farming impact ratio whereby a value of 1.0 is greater (bigger) for example for organic systems (2.0 is 
twice as high as a conventional); and the value less than 1.0 means that the traditional systems are worse (0.5 is twice 
as high for conventional systems), while mixed deepen outcomes are obtained (0.2 means conventional effects are 
twice as large) for others; Land and energy usage are the clearest findings. Regardless of food type, organic systems 
continually perform worse on land use (Bos, J. F., de Haan-2014). Hence, its clear overall that Organic food no doubt 
have some potentials and sustainable one, but due to its cost and processing in terms of land use and other mechanisms, 
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it is more expensive needs more attention and pre-emptive approaches to give a positive result in sustainable economic 
business environment. 
Indian Organic Foods Market of India in present Scenario. India’s Organic food and beverages consumption has 
grown in recent years due to its advanced demographic dividend, improved purchasing power and increases interest 
for the perceived health and wellness benefits of certain organic products. In market year MY2019, organic food and 
beverages retail sales reached $69 million and “is estimated to further rise by 12 percent to $77 million in MY 2020. 
Further propelled by a surge of demand in the wake of COVID-19 pandemic” India continues to be an emerging 
market for organic food beverages with robust prospects. With predicted favourable weather patterns, monsoons and 
strong focus by the Indian government towards exports to fill U.S, European Union (EU) and South Asia demand, 
certified cropland will likely increase. (Ankit Chandra-Report USDA-2020). 
 
4. Methods: 
Questionnaire method was used for primary data collection. Literatures on the topics in different Journals have been 
consulted and after literature reviews and its rationale approaches, it is revealed that organic Products has its own 
potentials in present business environment and proves to be a sustainable, but to make its rhythm intact. The study 
data were analysed using SPSS version 25. The categorical nominal and ordinal variables were analysed using Chi 
square test. Pearson correlation was used based on 5-point Likert Scale to study the relationship between Consumers’ 
environmental concerns over positive impact on their attitudes towards buying organic food, Consumers’ organic food 
knowledge and its impact on their attitudes towards buying habits for the same. 

5. Data Collection: 
The first-hand information on the subject was collected at random through online A formal questionnaire on organic 
product buying behaviour in Delhi NCR was created using a 5-point scale. Each questionnaire focused on consumer 
awareness across different variables, such as consumer awareness of organic foods, knowledge of organic foods, and 
its impact on their attitudes toward buying organic foods, as well as consumer brand consciousness, frequencies, and 
results based on responses obtained within the given time frames. The Pearson correlation of Consumers' 
Environmental Square was used to assess demand awareness and behaviour against buying organic products as a 
method for calculating the variables. Each table, after all, includes methods that are used. 
 
6. Results and Discussions 
Based on objectives vis-à-vis survey results from the respondents received, a descriptive analysis here, is being 
presented here through tabular and graphic forms of presentations. Results are based on Questionnaire’s respondents 
on different variables of consumer awareness, their attitudes towards buying habits, sources of awareness, 
environmental concern and its impacts and four major objectives i.e., Impact on their attitudes towards buying organic 
food, preferences, knowledge and its impact of attitudes towards buying organic foods, Consumer’s health 
consciousness over business in the market. Regarding Numerical results I have adopted Analysis using SPSS version 
25, Using Chi Square test, categorical nominal and ordinal variables were measured. The relationship between 
environmental concerns in Pearson was examined in order to investigate the positive effects on their attitudes to the 
purchase of organic foods and the impact on the attitude of consumers to the purchase of organic foods. In Continuation 
of exploring data interpretations of consumer behaviours, it is also an important to highlights -whether the efficacies 
of the Farmland are competent enough to meet and justify the requirements Organic foods. Here two figures have 
been presented as evidence to make our research more empirical. 
                                              
 
 Table 1 Demographic Variables. 
 

Variables Categories Frequency Percentage Chi square value P Value 

State Delhi 28 58.3 60.958 0.000 
Madya Pradesh 1 2.1   
Uttarpredesh 16 33.3   
Telangana 1 2.1   
Tamilnadu.In 2 4.2   

Gender Male 36 75.0 12.000 0.001 
Female 12 25.0   
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Age Group 18-24 Years 3 6.3 23.042 0.000 
25-30 Years 13 27.1   
31-40 Years 20 41.7   
41-50 Years 10 20.8   
50 years and above 2 4.2   

Marital status Single 15 31.3 6.750 0.009 
Married 33 68.8   

Occupational status Govt. Employee 2 4.2 79.292 0.000 
House Wife 1 2.1   
Private Employee 34 70.8   
Self Employed/ 
Business 

5 10.4   

Unemployed 6 12.5   
Size of the Family Up to 3 Members 11 22.9 6.125 0.047 

4-5 Members 24 50.0   
Above 5 Members 13 27.1   

Nature of the Family Joint Family 19 39.6 2.083 0.149 
Nuclear Family 29 60.4   

Monthly Household 
Income 

Less than 15,000 3 6.3 36.583 0.000 
15,001-30,000 3 6.3   
30,001-45,000 5 10.4   
45,001-60,000 12 25.0   
Above 60,000 25 52.1   

Educational Status School Level 1 2.1 32.375 0.000 
College 14 29.2   
Professional 33 68.8   

                      
Interpretation:   
Table 1 indicates the demographics of the sample participants. The data shows that the state of Delhi (58.3 percent) 
had the most participants, followed by Uttar Pradesh (33.3 percent). In terms of gender, 75% of the respondents were 
male and 25% of the respondents were female (P0.05). 31 – 40-year adults were significantly more likely to reply 
(41.7), led by 25 – 30-year-olds (P.05). The marital status of participants revealed that 68.8% were married and 31.3 
percent were single  
(P>0.05). 
 
Table 2   Level of Awareness about Organic Products. 
 

Q. How would you 
describe your level of 

awareness about 
organic products?  

  

       
Very 
Low 

Low Average High Very 
High 

Mean 
scores 

Chi 
square 

P value 

Frequency 1 5 18 15 9 3.54 20.333a 0.000 

% 2.1 10.4 37.5 31.3 18.8      

Q. I am aware of the 
benefits of Organic 
products for health1 

Frequency 

1 6 13 22 6 3.54 27.625a 0.000 

% 2.1 12.5 27.1 45.8 12.5      
Q. I am aware of the 
benefits of Organic 
products for the 
environment 

Frequency 2 6 14 21 5 3.44 25.125a 0.000 

% 

4.2 12.5 29.2 43.8 10.4  

    
Q.I am aware of the 
point of purchase for 
Organic products 

Frequency 4 14 12 12 6 3.04 7.833a 0.098 

% 8.3 29.2 25.0 25.0 12.5      
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Q.I am aware of various 
brands offering Organic 
products 

Frequency 7 17 10 9 5 2.75 8.667a 0.070 

% 
14.6 35.4 20.8 18.8 10.4  

    
Q. I am aware of 
various symbols / 
certifications / other 
identifiers which 
declare the product as 
Organic product 

Frequency 11 11 12 10 4 2.69 4.292a 0.368 

% 

22.9 22.9 25.0 20.8 8.3  

    
 
 
 
 
Interpretation:  
The majority of the sensitivity variables for organic products were found to be elevated in Table 2, which asked how 
do you describe your awareness about organic products. When asked how you described your knowledge of organic 
products, the average score for all respondents was 3.54. After the (P>0.05), I've been aware of the point of purchase 
for organic products, and I've been aware that the answers aren't relevant for various symbols / certificates / symbols 
/ certificates / another identifier announce that the commodity is organic. According to the findings, 64% of 
participants had no idea where to purchase organic products. 
 
Table 3. Sources of awareness of Organic products for their effectiveness through different  
               dimension   
 

 
Interpretation:  
Table 3 shows the implications of the query about sources of knowledge and their usefulness in presenting information 
about organic goods. Participants' ratings of individual outlets such as television, newspapers, social media, blogs, 
colleagues, and family were found not statistically meaningful (P>0.05). Overall, the ratings ranged from 3.02 to 3. 
21. 
 

 

 

TV 
  

Valid Mean 
score 

Chi 
square 
value 

P value 

Column 
1 

Column 
2 

Column 
3 

Column 
4 

Column 
5 

   

Frequency 8 9 10 10 11 3.15 0.542a 0.969 
Percent 16.7 18.8 20.8 20.8 22.9    

News 
paper 

Frequency 7 7 15 10 9 3.15 4.500a 0.343 
Percent 14.6 14.6 31.3 20.8 18.8    

Social 
Media Frequency 

5 9 16 7 11 3.21 7.417a 0.115 

  Percent 10.4 18.8 33.3 14.6 22.9    

Websites Frequency 7 6 16 10 9 3.17 6.375a 0.173 
Percent 14.6 12.5 33.3 20.8 18.8    

Friends 
and 
relatives 

Frequency 8 11 9 12 8 3.02   

Percent 
16.7 22.9 18.8 25.0 16.7    
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Table 4   Impact on their attitudes towards buying organic food  

  

 
Interpretation:  
 
Table 4 shows the findings for ‘consumer organic food awareness and its effect on their attitudes' based on the above 
questions and some variables. It indicates that the health benefits of organic goods are generally underestimated, with 
about 50.1 percent of the participants agreeing or strongly agreeing and seeing such an outcome(P>0.05).  
 
 
Table 5 Descriptive Statistics for Consumers’ environmental concern over positive impact on  
              their   attitudes towards buying organic food. 
 

 
N Range Mean Std. Deviation Variance 

Statistic Statistic Statistic Std. Error Statistic Statistic 
Total Consumers’ 
environmental concern 

48 35.00 33.0625 .95204 6.59596 43.507 

Total attitude Score 48 14.00 14.3125 .44478 3.08156 9.496 
 
Interpretation:  
In Table 5, The Consumers' overall environmental interest ratings were found (33.0625), and consumer organic food 
experience and its effect on their attitudes toward purchasing organic goods were (14.31325). It shows a drastic 
variance towards Consumers environmental concern over the impact on attitude while buying organic products. 
 
 
  

 
 

Strong
ly 

Disagr
ee 

Agree Neutral Agre
e 

Strongly 
Agree 

Chi 
square 

P value 

Organic products health 
benefits are usually 
exaggerated 

Frequen
cy 

1 6 17 15 9 17.833a 0.000 

Percent 2.1 12.5 35.4 31.3 18.8   
Governments should 
make rigorous efforts to 
promote manufacturing 
and marketing of 
Organic Products. 

Frequen
cy 

1 1 7 24 15 40.750a 0.000 

Percent 

2.1 2.1 14.6 50.0 31.3   

Performance of Organic 
products justifies its 
price 

Frequen
cy 

5 3 13 20 7 19.917a 0.000 

Percent 10.4 6.3 27.1 41.7 14.6   
Paying premium price 
for Organic products is 
a mere wastage of 
money 

Frequen
cy 

3 8 18 10 9 12.208a 0.000 

Percent 
6.3 16.7 37.5 20.8 18.8   
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Table 6 Pearson correlation of Consumers’ environmental concern over positive impact on their  
              attitudes towards buying organic food. 

 

 

Total 
Consumers’ 

environmental 
concern Total_attitudeScore 

Total Consumers’ 
environmental concern 

Pearson Correlation 1 .870** 
Sig. (2-tailed)  .000 
N 48 48 

**. Correlation is significant at the 0.01 level (2-tailed). 

Interpretation:  

The Table 6 carry with the association between the score of consumers' environmental interest and their attitudes 
toward consuming organic food which was studied using Pearson correlation. The findings reveal a strong linear 
association (r=0.870, P<0.05) between consumers' environmental issues and their attitudes toward consuming organic 
food. 

 
 Table 7 Preference 

  

 
 
 
 
 

 Variables 

 
Stro
ngly 
Disag
ree 

Agr
ee 

Neu
tral 

Agr
ee 

Stro
ngly 
Agre
e 

I prefer Organic products because the it sounds good 
  

Frequ
ency 

3 16 13 11 5 

Perce
nt 

6.3 33.
3 

27.1 22.
9 

10.4 

I prefer Organic products because Its Eco Friendly 
  

Frequ
ency 

3 4 14 15 12 

Perce
nt 

6.3 8.3 29.2 31.
3 

25.0 

While purchasing Organic products I thoroughly read label to see 
whether contents are environmentally safe 
  

Frequ
ency 

2 8 9 16 13 

Perce
nt 

4.2 16.
7 

18.8 33.
3 

27.1 

I prefer to buy Organic products made or packaged in recycled 
materials 
  

Frequ
ency 

4 4 11 14 15 

Perce
nt 

8.3 8.3 22.9 29.
2 

31.3 

I prefer to buy Organic products in packages that can be refilled 
  

Frequ
ency 

4 3 13 14 14 

Perce
nt 

8.3 6.3 27.1 29.
2 

29.2 
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Interpretation: 
The findings for customer organic food choice and approval were presented in table No 7, with showing about 33.3 
percent of the participants choosing agree and strongly agree (P<0.05) on the subject of I like Organic goods because 
it sounds amazing. 
 
Table 8 Objectives To find out Consumers’ organic food knowledge and its impact on their attitudes towards buying 
organic food. 

  

 
Strongl
y 
Disagr
ee 

Agr
ee 

Neu
tral 

Agree Stron
gly 
Agree 

P value 

Price of Organic product is the first 
thing I look into before taking decision 
to purchase it 
  

Frequency 2 4 14 12 16  

Percent 

4.2 8.3 29.2 25.0 33.3 0.000 

Before buying Organic products, I 
compare its price with traditional 
products 
  

Frequency 1 5 8 18 16  

Percent 

2.1 10.4 16.7 37.5 33.3 0.000 

I would purchase Organic products if 
they are easily available 
  

Frequency 2 8 22 16 48  

Percent 
4.2 16.7 45.8 33.3 100.0 0.000 

I prefer to switch the store/retail outlet 
if Organic product is not available 
there, then not to buy or buy a 
substitute of it 
  

Frequency 4 6 14 13 11  

Percent 

8.3 12.5 29.2 27.1 22.9 0.000 

I buy Organic products, if they are 
available at the retail outlets, I 
personally believe in 
  

Frequency 2 3 8 21 14  

Percent 

4.2 6.3 16.7 43.8 29.2 0.000 

Using Organic products is a status 
symbol 
  

Frequency 6 7 13 10 12  

Percent 
12.5 14.6 27.1 20.8 25.0 0.000 

I would pay extra for green products 
just because they are safe for my 
health 
  

Frequency 3 4 13 12 16  

Percent 

6.3 8.3 27.1 25.0 33.3 0.000 

I use Organic products because my 
friends and colleagues use the same 
  

Frequency 5 14 14 5 10  

Percent 
10.4 29.2 29.2 10.4 20.8 0.000 

I would prefer to buy Organic products 
if I have enough information, which 
confirms their ec0-friendly status 
  

Frequency 3 5 9 17 14  

Percent 

6.3 10.4 18.8 35.4 29.2 0.000 

I strongly consider the response of 
people about the performance of the 
product, who have already used the 
Organic products 
  

Frequency 3 2 10 15 18  

Percent 

6.3 4.2 20.8 31.3 37.5 0.000 
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Interpretation:  
 
In the above Table 8 carry the intricacies of ‘Consumers' organic food experience and its effect on their attitudes 
toward consuming organic food’ The above finding indicates that when it comes to price, people are considered more 
likely to buy organic products, as about 58.8% of those polled approve or strongly agree (P<0.05). 
 

Table 9. Objective To find out Consumers’ health consciousness over business in the market 

 

  
Column 1 Column 2 Column 3 Column 

4 
Chi 

squar
e 

value 

P 
value 

Concern for Health 
Frequency 

14 6 7 21 12.16
7d 

0.007 

Percent 29.2 12.5 14.6 43.8   

Concern for the environment 
Frequency 

5 17 11 15 7.000
d 

0.072 

Percent 10.4 35.4 22.9 31.3   

Concern for status 
Frequency 

7 12 14 15 3.167
d 

0.367 

Percent 14.6 25.0 29.2 31.3   

Concern for quality products 
Frequency 

9 7 12 20 8.167
d 

0.043 

Percent 18.8 14.6 25.0 41.7   

 

Interpretations: 

Table 9 shows the results of the objectives 4 based on consumer’s health consciousness over business in the market. 
The above description shows the consumer’s health consciousness towards buying any organic products is most 
important factor and thereafter quality. 

Overall, after seeing numerous tabular and inferential presentations, organic products are considered as lucrative and 
amazing business for health and wellness. The most common mode of buying today is considered today through 
online. Apart from what was discovered during the study, it was also discovered that on the field, positive 
reinforcement and strategies are required: the following steps need a relentless emphasis on the outcomes. 

Proposed Improvements 
 
a) The focus should address up on the new entrants of Start-ups by making it an employment    
             opportunity through adequate capacity building. 
b) The Policy framework to create more avenue by enhancing the efficiency through positive     
             involvement of all the stake holders. Specially those who seeks for Organic products businesses. 
c) Mass awareness and Promoting participation people from the bottom level should be on  
             priority basis, 
d)          The Licensing formalities for organic product farms should be made more frequent and easier.  
e)          PPP (Public Private Partnerships) concept should be aggravated immensely. 
f)          A Model based on Top-down and Bottom-Up approach should be developed for the start- 
             up business conveniently. 
g)          Should encourage Private investments with much initiatives in the partnership (not for profit     
             society) model where new entrants (Start-Ups) can be taken up in a larger scale to     
             encourage the sector to bring more innovation, production and profits leading sustainable   
             business. 
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7. Farmland Covered Area 2020-An Overview 

India has a lot of promises when it comes to manufacturing organic products. In several parts of the country, the 
inherited practise of organic farming adds more importance. This provides an incentive for organic farmers to 
capitalise on a rapidly growing domestic and foreign market. The aforementioned examples delve into the purchasing 
habits of consumers and their natural tastes when it comes to organic foods and other items. To better understand and 
explain the importance of determining consumer tastes, some graphs of India and Asian countries have been included 
here to demonstrate the potential for manufacturing a broad variety of organic goods and their market share. In several 
parts of the area, the ancestral practise of organic farming has proven to be of added value. This provides an incentive 
for organic farmers to prepare themselves to meet a growing market both domestically and abroad. Here we can have 
a look it through graphic presentation in the Report USDA-2020 in Figure 1 and Figure 2                            

 

 

 

Figure 1. Organic Covered area of Asian Countries. 

 

                                                Figure 2. Organic Farmland Area Covered in India. 
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Interpretation: Graphs 

 
The above figure FiBL 2020 carry the intricacies of organic Farmland in India area since 2008 to till 2020 has 
substantial availability which could be made use through start-up businesses through which the requirements of 
Organic Foods in the country could be managed in large. Further from health and wellness point of view, the graph 
show that it could be a sharp range growth for the country in particular and Asia in general. In view of the above 
discussion, it is found that participants show that, 68.8% of the respondents were married and 31.3 % respondents 
were single it means absolute majority of substance can give ahead strategies towards moving on organic foods; 
subject to provide adequate feasibility from the Government patronage. Since the awareness for their effectiveness in 
providing information regarding organic products were from 3.02 to 3.21. Secondly, it was also observed that the 
People knowledge about organic products found as mostly very sensitivity variables, needs compact strategies of 
Marketability since this part from the survey has got the average score 3.54 from all respondents. Finally, Food safety 
and Environmental factors play a key role wherein “(Dunlap R-2012) the degree to which people are aware of 
problems regarding the environment and support efforts to solve them or indicate the willingness to contribute 
personally to their solution” (Tsakiridou-2008) needs proper attention and strategies to fill the Gaps and make Organic 
food products a considerable factor.” To seeing the above credentials, we say that Organic products can be sustainable 
in present business scenario. In terms of relevance, credence and substantial needs for maintaining health, societal 
upheaval, economical vis-à-vis sustainable growth precedence, it is crystal clear that Organic products businesses is 
the needs of the hour. Various Tabular and its inferential presentations show that Organic Products can be a successful 
and incredible business for Health and wellness. the places of buying are considered most preferred, online. Apart 
during study, it has also been observed that there is need a positive support and initiatives at the ground level. To make 
at part of the present Government policies, following points can be considered as suggestive measures to meet the 
requirements of the day of Organic Products. 
 
 
8. Conclusion: 
 
To summarise, the analysis discovered in above explanation it is found that there were more respondents from the 
state of Delhi (58.3 percent) in the sample, and the details show that most of the sensitivity variables for organic goods 
were found to be high. According to the findings, 64% of participants had no idea where to purchase organic products. 
In the case of the consumer initiative, it was discovered that participation from individual awareness were through 
television, newspapers, social media, blogs, friends, and relatives found insignificant. Second, several variables were 
created depending on the objectives. First, the effect on their behaviours toward consuming organic food, which infers 
that organic goods have health advantages, but that these benefits are often exaggerated; in this respect, 50.1 percent 
of the participants preferred agree and strongly agree. The second goal is focused on expectations for products that 
sound amazing, with 33.3 percent of the participants; agreeing or strongly agreeing. Finally, it has been discovered 
that consumers' awareness of organic food and its effect on their behaviours toward purchasing organic food was 
discovered that 58.8% of the participants agreed or strongly agreed with the buying decisions. Their final goal found 
based on a number of factors, firstly towards Consumers' health consciousness (43 percent), Secondly, Places of 
buying preferences are almost online, and thirdly for Satisfaction and Frequency of buying based on performance also 
found much higher, because people are willing to buy more often organic products based on performance. And after 
all Organic product may lead to be ascending as sustainable business in present scenario. 
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